Job Description
Editorial & Content Lead
About the role
The Editorial & Content Lead is the strategic owner of QA’s content function. This role sets the content strategy, defines the narratives that shape our brand, and acts as the guardian of our voice in the market.
You will lead our brand‑level content agenda: thought leadership, signature content series, messaging frameworks, and high‑quality editorial that positions QA as the credible voice of expertise in tech learning and workforce transformation.
This is not a copywriting support role. This is an editorial and strategic leadership position that shapes how QA shows up, what we say, and how we build brand fame.

Core responsibilities
Strategic ownership
· Set, manage, and help to execute QA’s Content Strategy.
· Define content that aligns with market realities, business goals, and product priorities.
· Lead the development of thought leadership, hero formats, and signature series such as podcasts and video strands.
· Establish and help to uphold content standards, frameworks, and tone of voice guidelines across Marketing and the wider organisation.
· Hold governance for message consistency and work with channel owners to maintain it.
Content creation & editorial leadership
· Write and produce strategic content including blogs, press releases, video scripts (for animation and talking head), podcast outlines, and brand‑level messaging.
· Ghostwrite articles for leaders and SMEs.
· Shape and refine content so it remains original, relevant, consistent, and brave.
Stakeholder and SME collaboration
· Build strong relationships with Portfolio Directors, SMEs, and business leaders.
· Lead SME conversations to translate expertise into structured, opinion‑led content.
· Validate narratives with product experts and market intelligence teams.
Agency collaboration
· Be a key point of contact with QA’s PR and content agency partners.
· Build shared expectations, quality standards, and a common editorial spine.
Distribution governance
· Partner with Campaigns, Digital, Social, and PR to support amplification of content.
· Support consistent messaging across channels.
· Carry out ‘earned’ media outreach to industry journalists and key thinkers.
Performance & insight
· Run regular content effectiveness reviews.
· Lead content retrospectives and roadmap planning.
· Use insights to refine themes, formats, and distribution.

Success looks like
· Increased brand visibility, recognition, and desired sentiment.
· A consistent public voice that reflects QA’s expertise.
· Growth in citations, industry mentions, and media opportunities.
· High-performing hero content with strong resonance across relevant audiences.
· Clear, differentiated positioning in the tech learning and workforce transformation market.
· Strong internal alignment between Product, PDs/SMEs, and Marketing.

Key skills & experience
· Proven editorial leadership in a B2B, technology, or education environment.
· Experience driving content performance on channels such as YouTube, including optimisation, publishing best practice, and supporting the promotion and amplification of video‑led content.
· Strong writing credentials and the ability to craft opinionated, concise, senior‑level content (with input from our subject matter experts; you will not be expected to generate the core insight).
· Experience creating thought leadership, editorial narratives, and multi-format content.
· Experience in content repurposing and multi-channel content distribution.
· Confident stakeholder management and an ability to draw insight from SMEs.
· Ability to manage agencies and maintain high editorial standards.
· Understanding of market trends in AI, tech skills, digital transformation, and organisational capability.
· Comfortable working at pace and decision-making, with ownership of strategy, storytelling, and execution.

Who you are
· A strategic thinker with the confidence to set a direction and defend it.
· A sharp editor who simplifies complexity without dumbing it down.
· A collaborator who can influence senior leaders and product experts.
· A creator who combines narrative instinct with strong market awareness.
· Someone who cares about clarity, quality, and thoughtfulness in content.
· AI-enabled but with an emphasis on the value of human voice, oversight and accountability.

How you’ll use AI
This role is AI‑enabled, but grounded in the value of the human voice, editorial judgment, and accountability.
The Editorial & Content Lead uses AI as a support tool – not a substitute for strategic thinking or authorship. AI helps speed up early‑stage ideation and editing, but the Lead sets the narrative, brings nuance, and ensures that all content reflects QA’s credibility and point of view.
AI supports this role with:
· First‑pass outlines, structure, and wording suggestions
· Support with rewriting contributions for clarity, tone, or audience fit
· Generating choices of headlines, captions, or summarising
· As a thought partner; for example, brainstorming angles or promotion ideas
· Speeding up research with human verification

The Lead will validate facts, challenges and claims within any AI output; you’ll remove generic phrasing; avoid clichés; and ensure the final narrative reads as human, specific, and aligned to QA’s positioning. The ability to set up and optimise content-specialised AI agents to assist with this is desirable. You’ll be accountable for safeguarding against hallucinations, bias, and AI sycophancy that can weaken originality or reinforce assumptions.

Best practice for this role includes:
· Treating AI as a collaborative thought partner, not an authority
· Iterating, challenging outputs, and editing final copy manually
· Using QA’s tone rules to avoid bland, generic, or synthetic content
· Ensuring all AI‑assisted work is transparent in the sign‑off process
· Applying human judgment, emotional intelligence, and narrative instinct to make content land
AI increases pace and breadth, but the human layer gives QA’s content its credibility, specificity, and point of view.

Job Advert
Editorial & Content Lead 
Help define the voice of a leading organisation in tech skills and workforce transformation.
We’re looking for a Editorial & Content Lead to shape QA’s brand narrative and produce thought leadership that influences key audience personas. This is a strategic editorial role, not a straightforward copywriting support function.
You will own our content strategy, define themes, build SME relationships, and create high‑quality content that positions QA as a credible, authoritative voice in a fast-moving market. You’ll also guide our tone of voice, and deliver standout hero content such as podcasts, videos, and articles.
If you enjoy creating original perspectives, simplifying complexity, and building content that earns attention, this role offers the freedom to shape QA’s public voice.
What you’ll do
· Set and execute QA’s content strategy.
· Create thought leadership, video scripts, editorial, and brand‑level narratives.
· Build strong relationships with internal subject matter experts and leadership.
· Be a key contributor in our agency partnerships.
· Ensure message consistency across all channels.
· Analyse content performance and guide our roadmap.
What you’ll bring
· Strong editorial judgement and exceptional writing skills.
· Experience producing strategic content for senior audiences.
· Ability to collaborate with experts and translate insight into compelling narratives.
· Clear thinking, concise expression, and a confident point of view.
If you want to shape content that works – and be part of a mission to build brand fame – we’d love to speak to you.
