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	Role Profile
	

	Job Title:
	Senior Social Media Executive  

	Grade:
	MDG4

	Reports to:
	Digital Performance Manager  

	Location and Working Pattern:
	London/Hybrid

	Department:
	Marketing

	
	



	About the role
	

	Summary:
	We’re looking for a passionate and creative B2B Social Media professional to join our wider Marketing team. You will own the social media strategy and find innovative ways to tell the QA story, grow our audiences, drive engagement, and ensure we remain at the forefront of social media best practice and trends.

	Role Responsibilities:
	Social Strategy & Reporting 
· Develop QA’s social media strategy with the aim of increasing our brand awareness and driving customer engagement, using continuous research, benchmarking and audience mapping 
· Analyse the performance of our social media strategy and use monthly and quarterly performance reports to drive effectiveness and optimisation of the channel 
· Use a data-first approach to set measurable goals for campaigns, measuring and showing the return on investment and the overall impact of our social activity 
Social Content Creation 
· Create captivating multi-format content for our social media properties 
· Liaise with the marketing, design and video teams to develop, execute and amplify a holistic and effective campaign/content strategy across social media 
· Ensure each campaign is optimised for its target audience and adheres to the QA brand, tone of voice and style guide 
· In conjunction with campaign, brand and content teams, set up a calendar of content that drives a good variety of posts on a daily, weekly and monthly basis 
· Proactive in identifying how social media content can be repurposed and reused across wider marketing channels.  
· Ensure all content is developed using best practice in the hook, visual storytelling and formatting to maximise engagement and performance 
Community 
· Nurture our communities, share industry news and insights, celebrate the successes of our industry partners, and research our competitors 
· Respond to comments and DMs and work with the customer service teams to resolve queries/complaints in a timely manner 
· Keep an eye on social media best practices, platform developments and industry trends to maximise community engagement 
Internal Social Champion 
· Drive the social media agenda across the internal business, acting as the centre of excellence for organic social best practice and advocating for a social first mindset to campaigns and communications 
· Establish internal initiatives to ensure employees at all levels of the business can act as brand ambassadors and brand amplifiers across the social ecosystem 
· Mobilise the collective power of QAs owned and earned socials (brand profiles and employees) to drive brand fame 
· Define and communicate what ‘good’ looks like on social, particularly LinkedIn, ensuring all content is optimised to be engaging, audience-first and designed to stop the scroll 
· Provide clear guidance and constructive feedback to internal teams on content quality, formats and messaging to continuously raise the standard of social output 

	Your Experience/Skills:
	· You have 5+ years' experience in social media management, preferably in a corporate environment 
· Tech and/or education sector experience is a bonus but not essential 
· Excellent understanding of all social media platforms from an organic content and community perspective 
· Excellent understanding of core marketing & communication principles 
· Excellent understanding of social scheduling and CRM tools (e.g. Hootsuite and Salesforce) 
· You have demonstrable knowledge of social media analytics and measurement best practices 
Your Qualifications 
· Educated to degree-level or relevant technical qualifications that demonstrate role suitability 
· Holding a professional marketing qualification will be advantageous

	Key Competencies:
	· Strong copywriting skills and the ability to tell a story across different formats, including video 
· Strong understanding of what high-performing B2B content looks like.  
· Top-notch English grammar, spelling and punctuation skills 
· Ability to work in a fast-paced team environment and handle a varied workload of day-to-day activities and projects 
· First-class organisation and prioritisation skills 
· Strong understanding of the role that social media plays in wider brand awareness and other marketing channels, including SEO, AEO, Paid Social and Website.  
· Knowledge of AI tools and how they can support operationally in content creation and digital workflows.  
· Excellent communication skills and confidence in presenting to and working with senior team members 
· Ability to develop cross-functional working relationships and manage stakeholders across a variety of levels 
· Excellent numeracy and analytical skills 
· Strong business/commercial mindset 
· Self-motivation and the ability to work independently

	About QA
	At QA, we believe the future belongs to organisations that are able to learn, master and apply new skills at pace and scale. As the largest tech training company in the UK and the fastest-growing in the US, we partner with 96% of the FTSE and most of the Fortune 500. We have served over 4,000 customers and 1+ million learners since 1985.

We believe skills alone aren’t enough but need to be applied back to the business in order to effect change. We do this through tailored learning programmes that connect learning across an organisation’s siloes, create continuity for learners, and feature collaborative, cohort-based modalities to apply skills at pace and at scale. Our unique end-to-end learning solution draws from deep expertise across apprenticeships and instructor-led training, and self-paced learning.
Please find out more about us at https://www.qa.com/about/careers/
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